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THE LOGO
The Spider Strategies logo consists of 
two elements: the symbol, and the 
wordmark. The symbol can be used on 
its own, but the wordmark should not. 
Together they form the full logo.

Symbol
7IF�Ķ6ķ�TZNCPM�SFńFDUT�UIF�6QJEFS�
Strategies culture and vision: strong, 
professional, and friendly. The blue 
gradient makes the mark stand out 
with its clean and inviting colors.

Wordmark
The wordmark is written in FF Mark, a 
typeface that is strong, geometric, and 
friendly. It looks refreshing between 
many of the stale fonts out there.
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LOGO CONSTRUCTION
Every aspect of the logo construction is 
considered. The balance and simple 
geometry make the logo look calm and 
DPOŃEFOU�

Geometry
The symbol is based on a hexagon: a 
strong, simple, and pleasantly looking 
shape. The logo is bold enough to look 
professional and trustworthy.

Because the width of the symbol is 
divided in 4 equal parts, the logo will 
look pixel perfect at any multiple of 4.

Balance
The mark is mirrored diagonally along 
the middle of the ‘S’ shape. Rotating 
the logo 180 degrees results in exactly 
the same logo.

The symbol and wordmark are balanced 
against each other. Because of the 
proper sizing and spacing the logo feels 
light from every angle. Nor does the 
symbol or wordmark stand out too 
much.
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LOGO VARIATIONS
The full logo is preferred, but the logo 
can also be used without the wordmark. 
The logo comes in three variations.

Regular
‘Regular’ is the default logo version. It 
should be used on a white or 
transparant background. Because of 
the dark wordmark, this version is not 
suitable for dark backgrounds.

Alternative
When the logo is placed on a dark 
background, this ‘Alternative’ version 
should be used. 

Single Color
When the logo cannot be used with the 
gradient, the ‘Single-color’ can be used. 
It should be used sparingly.

Alternative
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LOGO SAFE AREA
Less is more. Spider Strategies is a pro-
fessional company, there is no need to 
use a big logo or busy designs. Con-
TUSBJOU�TIPVME�CF�VTFE�XIFO�ŃOEJOH�UIF�
right size for the logo and mark.

The logo needs room to breathe. Not 
the size, but the whitespace around it is 
what makes the logo look stronger.

Twice the width of the shapes that 
form the ‘S’ are the base of the safe 
area. There should be no other element 
or shape in the safe area.
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BRAND COLOR INFORMATION
Colors give the brand a unique identity. 
The proper use of color will make Spider 
Strategies look professional with an eye 
for detail.

RGB
Colors for all the digital designs. 
Designs for computer, smartphone, 
tablet, and television should be made in 
the RGB color spectrum.

The type of display, screen calibration, 
BOE�TVSSPVOEJOH�MJHIU��JOńVFODFT�IPX�
these colors are perceived. Two 
EJłFSFOU�TDSFFOT�OFYU�UP�FBDI�PUIFS�
could show the same color slightly 
EJłFSFOU�

Web
Short HEX color codes used for web.

CMYK
Printing colors with ink. Anything 
printed on paper should use these 
colors. Small color variations are 
possible, depending on the type of 
material printed on, and the printer 
calibration.

Lochmara Blue

4 / 129 / 201

0481C9

67 / 12 / 0 / 0

2925

NAME

RGB

WEB

CMYK

PANTONE

Brilliant Cerulean

4 / 177 / 228

04B1E4

53/ 2 / 1 / 0

298

NAME

RGB

WEB

CMYK

PANTONE

Smoke White

242 / 242 / 242

F2F2F2

15 / 7 / 10 / 4

427

NAME

RGB

WEB

CMYK

PANTONE

Astronaut Azure

36 / 65 / 110

24416E

100 / 73 / 0 / 7

7687

NAME

RGB

WEB

CMYK

PANTONE

White(space)

255 / 255 / 255

FFFFFF

0 / 0 / 0 / 0

-

NAME

RGB

WEB

CMYK

PANTONE

Lochmara Gradient

Lochmara Blue

Brilliant Cerulean

NAME

LEFT

RIGHT

Navy GradientNAME

Space Cobalt

Dazzling Navy

LEFT

RIGHT

Primary Colors & Gradients

Space Cobalt

20 / 36 / 61

14243D

94 / 76 / 12 / 35

2767

NAME

RGB

WEB

CMYK

PANTONE



NAME

RGB

WEB

CMYK
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Pantone
A standardized color reproduction 
system. These colors will always look 
the same when printed, no matter the 
NBUFSJBM�BOE�ŃOJTI�

Pantone is unsuitable for gradients and 
should not be used. It is added to this 
HVJEF�UP�ŃOE�UIF�SJHIU�QBJOU��QMBTUJD��PS�
fabric colors..

Primary Colors
These colors can be used in all the 
design elements.

Secondary Colors
Although these colors are part of the 
logo, they are not to be used in any 
other designs.

Secondary Color & Gradients

Dazzling Navy

4 / 129 / 201

034AAD

87 / 59 / 0 / 0

286PANTONE

Double GradientNAME

Brilliant Cerulean

Lochmara Blue

LEFT

MIDDLE

Brilliant CeruleanRIGHT

Cerulean Gradient

Dazzling Navy

Brilliant Cerulean

NAME

LEFT

RIGHT
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Lochmara Blue

Primary Colors COLOR DISTRIBUTION
Not all the colors are equal. They are like 
the ingredients of a nice meal; you need 
a lot of some, and a little of others.

Primary Colors
The distribution gives insights and 
guidelines on the prominence of each 
colors relative to one another. Is is all 
about visual balance. Each color within 
the spectrum serves a function to 
maintain the visual balance. For 
example; Space Cobalt is not overly 
present within the color distribution yet 
it does serve it's function within the 
balance. Space Cobalt is primarily 
meant to be used for copy. Smoke white 
can be used for large elements without 
seeming too present.

White(space)
When it comes to the Single Color 
version of the logo, it is a real color. But 
most of the time it should be a concept: 
give all the designs enough room to 
breathe and stand out.

Primary Gradients
These should be used sparingly, but can 
add a lot of strenght to the brand.

White (Space)

Primary Gradients

Overall
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Astronaut Azure

White

WORDMARK

BACKGROUND

Brilliant Cerulean

Astronaut Azure

WORDMARK

BACKGROUND

RegularLOGO VERSION AlternativeLOGO VERSION
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White

Lochmara Blue

WORDMARK

BACKGROUND

White

Brilliant Cerulean

WORDMARK

BACKGROUND

Single ColorLOGO VERSION Single ColorLOGO VERSION

White

Lachmara Gradient

WORDMARK

BACKGROUND

Brilliant Cerulean

Navy Gradient

WORDMARK

BACKGROUND

Single ColorLOGO VERSION AlternativeLOGO VERSION
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LOGO COLOR VARIATIONS
These are some of the possible 
variations of the logo and background 
colors.

Gradient
Because of the gradient in the symbol, 
the logo looks best on dark or light 
backgrounds. The symbol partially 
disappears if placed on a bright blue 
background. In those cases the Single 
Color version is to be used.

Contrast
The logo needs to stand out from the 
background. It may look good on many 
shades of blue, but it needs enough 
contrast to look strong. Don’t use the 
Single Color version where the regular 
one works too.

Spider
Strategies

Spider
Strategies

Spider
Strategies

09



TYPOGRAPHY
FF Mark is a modern geometric sans 
serif. It was worked on for two years 
and released in 2013.

True to geometric tradition yet contem-
porary for today’s needs, it is designed 
with versatility in mind.

Webfont
))�0BSL�JT�BWBJMBCMF�BT�B�XFCGPOU��XPł�
ŃMF�BOE�DBO�CF�IPTUFE�WJB�7ZQFLJU�

Links
IUUQ���XXX�łNBSL�DPN�
https://www.fontfont.com/fonts/mark
http://www.fontshop.com/fonts/down-
MPBET�GPOUGPOU�łANBSLAQSPADPMMFDUJPO�
http://www.typekit.com
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FF Mark Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789  !?&@%$€#{}»*

FF Mark Medium

ABCDEFGHIJKLMNOPQRSTUVWX-
YZ
abcdefghijklmnopqrstuvwxyz
0123456789  !?&@%$€#{}»*

FF Mark Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789  !?&@%$€#{}»*

FF Mark Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789  !?&@%$€#{}»*

FF Mark Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789  !?&@%$€#{}»*

FF Mark Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789  !?&@%$€#{}»*

Spider
Strategies

FF Mark Bold



Scott O’Reilly

202-270-8643
TDPUU�PSFJMMZ#TQJEFSňSBUFHJFT�DPN
XXX�TQJEFSňSBUFHJFT�DPm

FOUNDER & CHIEF SOFTWARE ARCHITECT
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OTHER ELEMENTS
Consistency in all the visuals and brand 
materials is required to be perceived as 
professional and trustworthy. 

Gradient
Whitespace and the sparing use of 
large blocks of colors make the designs 
look professional and crisp. To add 
something unique and recognizable, a 
diagonal block with the Lochmara 
Gradient can be added. The consistent 
use of this can make it something that 
is instantly recognized.

Grid
The proper use of grids makes the 
materials look clean and professional. 
Organizing information in a structured 
manner will help the important data to 
stand out.

Business Cards

Letterhead

202-270-8643
JOGP#TQJEFSňSBUFHJFT�DPN
XXX�TQJEFSňSBUFHJFT�DPm

Spider Strategies, Inc
1701 Pennsylvania Ave NW, Suite 300

Washington, DC 20006
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$VHVň�Śřň��ŚŘřŜ

Dear Leon,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam in dui mauris. Vivamus 
IFOESFSJU�BSDV�TFE�FSBU�NPMFňJF�WFIJDVMB��6FE�BVDUPS�OFRVF�FV�UFMMVT�SIPODVT�VU�FMFJGFOE�
OJCI�QPSUUJUPS��8U�JO�OVMMB�FOJN��3IBTFMMVT�NPMFňJF�NBHOB�OPO�Fň�

Bibendum non venenatis nisl tempor. Suspendisse dictum feugiat nisl ut dapibus. Mauris 
iaculis porttitor posuere. Praesent id metus massa, ut blandit odio. Proin quis tortor orci. 
(UJBN�BU� SJTVT�FU� KVňP�EJHOJTTJN�DPOHVF��'POFD�DPOHVF� MBDJOJB�EVJ��B�QPSUUJUPS� MFDUVT�
DPOEJNFOUVN�MBPSFFU��1VOD�FV�VMMBNDPSQFS�PSDJ��4VJTRVF�FHFU�PEJP�BD�MFDUVT�WFňJCVMVN�
GBVDJCVT�FHFU� JO�NFUVT�� ,O�QFMMFOUFTRVF�GBVDJCVT�WFňJCVMVN��1VMMB�BU�OVMMB� KVňP��FHFU�
MVDUVT�UPSUPS��1VMMB�GBDJMJTJ��'VJT�BMJRVFU�FHFňBT�QVSVT� JO�CMBOEJU��&VSBCJUVS�WVMQVUBUF��
ligula lacinia scelerisque.

7FNQPS��MBDVT�MBDVT�PSOBSF�BOUF��BD�FHFňBT�Fň�VSOB�TJU�BNFU�BSDV��&MBTT�BQUFOU�UBDJUJ�
TPDJPTRV�BE�MJUPSB�UPSRVFOU�QFS�DPOVCJB�OPňSB��QFS� JODFQUPT�IJNFOBFPT��6FE�NPMFňJF�
BVHVF�TJU�BNFU�MFP�DPOTFRVBU�QPTVFSF��9FňJCVMVN�BOUF�JQTVN�

Primis in faucibus orci luctus et ultrices posuere cubilia Curae; Proin vel ante a orci 
tempus eleifend ut et magna. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Vivamus luctus urna sed urna ultricies ac tempor dui sagittis. In condimentum facilisis 
porta. Sed nec diam eu diam mattis viverra. Nulla fringilla, orci ac euismod semper, 
NBHOB�EJBN�QPSUUJUPS�NBVSJT��RVJT�TPMMJDJUVEJO�TBQJFO�KVňP�

Regards,

Jord
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Variations
Many variations of color and logo 
versions are possible. Sticking to the 
guidelines explained in this Brand Book 
ensures both order and creative 
freedom.
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Hey Leon,

Thanks for working with us on that 
awesome project. Great work!

Lets have a beer next time you are 
around, okay?

Small Cards

T-shirts
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DONT’S
There are countless examples of how 
the logo should not be used. Here are 
only a few.

In most situations adhering to the 
Brand Book will have the best outcome. 
Always work with able designers for all 
the elements that need to be designed.
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